
 



 
 

Mozo Experts Choice Awards  
Online Alcohol Retailers  

 
Every day, Mozo keeps track of thousands of products and services in banking, 
insurance, energy and more.  
 
We’ve been acknowledging the best financial services products since 2014 under the 
Mozo Experts Choice Awards program, helping Australians to find the best products 
to manage their money. In recent years we’ve been applying our expertise in 
research, data analysis and comparison to assess some of the places that 
Australians ​spend​ their money, such as Online Alcohol retailers. 
 
This report lists the winners and explains the judging methodology. 
 
Unlike some other awards, service providers don’t ‘enter’ the Mozo Experts Choice 
Awards nor do they pay to be considered. Our in-house team of experts scour the 
market to find worthy candidates. Then we use our data and our experience to make 
a hard-nosed assessment of services, to identify which offer the widest range, great 
value and excellent usability.  
 

● For service providers, a Mozo Experts Choice Award is a thoroughly researched 
third-party endorsement of their service. 
 

● For consumers, the Mozo Experts Choice Awards badge is a sign that a service 
is among the leaders in the market, and is worthy of consideration.  
   

1​   

 



 
 

Online Alcohol Retailers 2021 
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Online Alcohol Retailer of the Year 

Dan Murphy’s   

Online Wine Retailer of the Year 

Just Wines 
 

Express Online Alcohol Retailer of the Year 

Jimmy Brings   

Online Alcohol Retailer - Price 

BoozeBud 
Dan Murphy’s 

Online Alcohol Retailer - Product Range 

Dan Murphy’s 
Nicks Wine Merchants 

Online Alcohol Retailer - Shopping Experience 

Dan Murphy’s 
BWS 
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Online Beer Retailer - Product Range 

Beer Cartel 

Online Wine Retailer - Product Range 

Just Wines 
Langton’s 

Online Wine Retailer - Shopping Experience 

The Wine Collective 
 



 
 

 How do we judge the winners? 
 
The judges undertook an extensive data collection process to compare services on 
the basis of product pricing, product range, the ordering and delivery experience, 
and customer support.  The analysis is based​ ​on​ ​data​ collected from 37 online 
retailers from September through to November 2020. 
 
Our assessment process for each of these factors is examined below. 
 
 

Online Alcohol Retailer of the Year & 
Online Wine Retailer of the Year 
 
These major awards recognise those online retailers that were assessed as the best 
overall in their class, after considering their ranking in each of the following award 
categories. This year: 
 

● danmurphys.com.au was the clear winner in the Online Alcohol Retailer of the 
Year, having scooped the pool with awards for Price, Range and Shopping 
Experience. 
 

● justwines.com.au was our Online Wine Retailer of the Year, after earning a 
Product Range award for their superior range and also returning a solid result 
in our assessment of Shopping Experience. 
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Price awards - judging process 
 
To compare product prices between Online Alcohol Retailers, we selected a basket 
of 51 products and compared the price of each item at each retailer.  
 
We chose the basket of goods with the aim of covering: 
 

● Commonly purchased items; 
 

● A range of different brands, styles and price points; 
 

● Items that were offered by a majority of the retailers. This involved gathering a 
complete list of products from each retailer, and a process of cross-matching 
products where different retailers described them differently. 
 

Not all retailers stock all of the products in our price comparison basket. Therefore 
we found the subset of our basket that each retailer offered, and calculated the 
average savings per item that you would save by buying those products at that 
retailer instead of at their competitors. 
 
We applied this process to each of the three main categories - beer, wine and spirits. 
Two retailers stood out as having a higher average-savings-per-item across all three 
categories. 
 
We did not produce a Price award for specialist Online Wine Retailers, because there 
was not sufficient overlap in product ranges to come up with a suitable basket of 
commonly-held wines.  
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Product Range awards - judging process 
 
‘Product range’ can mean many things - types of drinks, brands, varieties, places of 
origin, styles, flavours, container sizes, pack quantities, etc. 
 
A two step process was used to determine the product range for our awards: 
 

● Firstly, we reviewed all retailer’s websites to obtain an initial estimation of 
their range.  The retailer’s with the smallest range were then excluded.  
 

●  We then compile a list of ​most​ of the  beer, spirits and wine products listed for 
sale on the remaining retailer’s websites.  Products that were listed but out of 
stock were excluded.  The awards were given based on the total number of 
unique items​ in each category, ignoring differences in container, size or pack 
quantities; ie counting VB once even though it may be listed per can and 
bottle and 6-pack and case and so on. This is the key measure of the breadth 
of range; the number of unique drinks on offer. 
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Shopping Experience - judging process 
(including Ordering, Delivery & Support) 
 
Ordering  
 
For this category we examined website features that determine how easy it is to find 
a specific product you are looking for, to decide if you want to buy a product, to 
discover new products, and to buy the ones you’ve chosen. These factors were 
scored based on an assessment by the judges:  
 

Major scoring factors: 
 

● How much information does the retailer provide to help you decide on a 
product, including: 

○ detailed notes,  
○ expert reviews and/or customer reviews,  
○ food matches, 
○ recommendations of products to suit your taste? 

 
● Can you filter results by: 

○ type of drinks,  
○ price range,  
○ brand,  
○ customer or expert rating,  
○ region, 
○ whether it’s in stock? 

 
● Can you sort results by price, quality rating and product name? 

 
● This year there was one site that performed well in our objective 

usability factors, yet every person involved in the assessment process 
found frustrating to use due to its unusually slow page load speeds. We 
ran two pages from each website through a speed test site. This found 

7​   

 



 
 

that while some sites were slower than others to various degrees, one 
site was so slow that the speed test site timed out before we could get a 
page load speed measure. This site was not eligible for an award for this 
reason. 
 

Minor scoring factors: 
 

● Is the site navigation menu concise and well-designed? 
● How much detail is there about an individual product in a list, before 

you click through to the detailed product page? 
● What payment options are available? 
● Does the search function pre-fill as you type, and can you filter and sort 

the results you get? 
● Can you easily create a shortlist/wishlist of products? 

 
 

Delivery 
 
Once ready to checkout, the next step for shoppers is the process of getting the 
products to you.  
 
It would not be feasible to trial the actual delivery process as part of our judging; 
there’s no guarantee that the experience we have would be replicated for other 
customers. Instead we examine the flexibility and cost of delivery options, and the 
visibility and communication options provided during the delivery process:  
 

Major scoring factors: 
 

● How much control do you have over the delivery process, including: 
○ Ability to select delivery time window, 
○ Delivery tracking and/or notifications, 
○ Express options 
○ Authority to leave 
○ Insurance 
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● Cost of delivery, including: 
○ Standard delivery fee for 1 case to Sydney and Hobart 
○ How much you need to spend to get free delivery 

 
Minor scoring factors: 
 

● Expected delivery wait time quoted for standard delivery 
 
 

Support 
 
Like all online purchases, sometimes what’s delivered to your front door doesn’t 
quite meet your expectations. We examined the support that's available and 
published returns policies. These factors were scored based on an assessment by 
the judges:  
 

Major scoring factors: 
 

● What is the refund policy? Can you get a refund or credit (or not) for: 
○ Damaged goods? 
○ Wine that you didn’t like? 

 
Minor scoring factors: 
 

● Help while shopping, including: 
○ Contact options including online chat and phone, 
○ What are the support hours, and  
○ How easy is it to find answers to common queries online? 
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Express delivery award - judging process 
 
For this category we assessed 6 services that offer delivery in less than an hour from 
the time an order has been placed. These types of services have been gaining in 
popularity in 2020 and while there are more of these types of service available in 
some cities than in others, we felt it was an important sector to recognise. 
 
As the key proposition for these services is about being able to deliver at short notice 
we placed a heavier weighting on ratings for aspects such as speed of delivery, hours 
of operation and options for ordering . Other aspects considered but with a lower 
weighting were cost of delivery and the range of alcohol and snacks available. 
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Which services did we consider? 
 
We don’t require retailers to ‘enter’ our awards; instead we research the market to 
identify as wide a range of retailers as we can.  
 
We ignored physical store presence and click and collect services; these awards 
consider online purchases for delivery only. And to make the final list, retailers had 
to service all State capitals - this criteria was not applied for the express delivery 
category as there are only a few that cover most capitals. 
 
We did not include wine retailers who require a regular subscription and we 
excluded mixed-case wines, as these do not allow a like-for-like comparison.  
 
Our final list contained 31 retailers and 6 express delivery services, which are listed in 
the Appendix. 
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 How we manage conflicts of interest 
 
Mozo Experts Choice Awards are awarded irrespective of a product provider’s 
commercial relationship with Mozo. 
 
The Awards are based on objective verifiable facts and analysis wherever possible, 
and any assumptions made are set out in this report. Mozo’s research team analyses 
product data and determines the winners in each Mozo Experts Choice category 
without reference to Mozo’s sales or commercial functions.  
 
Companies do not pay to enter the Mozo Experts Choice Awards. Should a winning 
service wish to use the Mozo Experts Choice Awards badges in their own marketing 
activities, Mozo charges them a licence fee.  
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 About Mozo 
 

Mozo provides a comparison service with the goal of helping consumers to make 
their own financial decisions and save money. Mozo offers consumers an extensive 
product comparison service across the retail banking market, general insurance, life 
insurance, business banking, energy and more. 

Hundreds of thousands of Australians a month use Mozo’s comparison service. 
Mozo’s comparison technology and expertise has been used by some of Australia’s 
largest online publishers. 

Mozo holds an Australian Financial Services Licence and an Australian Credit 
Licence. Mozo’s management team have experience in consumer credit and 
financial services in a variety of roles from executive management, marketing, 
actuarial services and technology. Mozo’s team are often called upon to provide 
expert media commentary in relation to the product areas they cover. 

Our Mozo Experts Choice Awards analysis is overseen by AJ Duncanson, Mozo’s Data 
Director, and Peter Marshall, Research Manager.  AJ is a data scientist and actuary 
and has worked in financial services and product comparison for over 30 years. 
Peter has worked for a wide range of Australian banks and product comparison for 
the past 36 years. Both AJ and Peter act as Responsible Manager on Mozo’s 
Australian Financial Service Licence and Australian Credit Licence. 
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Important Information 
 

The information published in this report is of a general nature only and does not take into account 
your situation or needs. Before choosing a service, you should consider whether it’s appropriate to 
you and you should read all the information available from the service provider. 

The information contained in this report is governed by Mozo's standard Terms of Use. To the 
extent permitted by law, you indemnify and agree to keep Mozo indemnified against any loss or 
claim arising out of your use of any information contained in this report. Where Mozo collects 
information such as rates, pricing and product information we make every effort to ensure that all 
information displayed is accurate. Mozo does not warrant that the information contained in this 
report will be faultless or that all of the information displayed will be completely accurate and we 
accept no liability whatsoever for any errors or omissions. 
 

Copyright © 2020 Mozo Pty Ltd. All Rights Reserved. 

ABN: 68 128 199 208. AFSL & ACL 328141 

Level 10, 89 York Street, Sydney NSW 2000 
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APPENDIX 

Online retailers assessed 

 

Australian Liquor Suppliers 

Beer Cartel 

Booze Bud 

boozi 

BWS 

Cellarmasters 

Dan Murphy’s 

First Choice Liquor 

Get Wines Direct 

Good Pair Days 

graysonline.com 

HelloDrinks 

Jimmy Brings 

Jim’s Cellars 

Just Wines 

Langton’s 

Liquor Home Delivery 

Liquorland 

Liquoroo 

MyBottleShop 

Naked Wines 

Nicks Wine Merchants 

QuickBottle 

Shortys Liquor 

The Wine Collective 

tipple 

Vinomofo 

Vintage Cellars 

Virgin Wines 

Waters Wine 

Whistle Liquor Delivery 

Qantas Wine 

Winebubble 

WineCloud 

winedirect.com.au 

Wine People 

Wine Selectors 
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Products used in like-for-like comparison of prices 

Beer; range of quantities: 

 

Single 700ml bottle of spirits: 
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4 Pines Pale Ale  6  330ml bottle 

Balter IPA  16  375ml can 

Balter XPA  4  375ml can 

BentSpoke Crankshaft IPA  24  375ml can 

Black Hops Pale Ale  16  375ml can 

Carlton Draught  24  375ml bottle 

Colonial Pale Ale  6  375ml can 

Coopers Pale Ale  24  375ml bottle 

Corona  24  355ml bottle 

Crown Lager  24  375ml bottle 

Great Northern Super Crisp Lager  24  330ml bottle 

Peroni Nastro Azzurro  24  330ml bottle 

Philter XPA  24  375ml can 

Stella Artois  24  330ml bottle 

Stone & Wood Pacific Ale  24  330ml bottle 

Tooheys Extra Dry  24  345ml bottle 

Victoria Bitter  24  375ml bottle 

XXXX Gold  30  375ml can 

Young Henrys Newtowner  6  375ml can 

Beefeater London Dry Gin 

Bundaberg UP Rum 

Finlandia Vodka 

Frangelico Hazelnut Liqueur 

Glenmorangie The Original Single Malt Scotch Whisky 

Grey Goose Vodka 

Hendrick's Gin 

Jameson Irish Whiskey 

Johnnie Walker Red Label Scotch Whisky 

Jose Cuervo Especial Reposado Tequila 

Midori Melon Liqueur 



 
 

 

Single 750ml bottle of wine: 
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Patron Silver Tequila 

Wild Turkey Bourbon Whiskey 86.8 Proof 

42 Degrees South Pinot Noir 

Barossa Valley Estate Shiraz 

Brown Brothers Prosecco Spritz 

Cape Mentelle Sauvignon Blanc Semillon 

Cloudy Bay Pinot Noir 

Coldstream Hills Pinot Noir (Yarra Valley) 

Jacob's Creek Double Barrel Cabernet Sauvignon 

Jacob’s Creek Prosecco Spritz 

Leeuwin Estate Art Series Sauvignon Blanc 

Oyster Bay Merlot 

Oyster Bay Pinot Noir 

Oyster Bay Sauvignon Blanc 

Penfolds Koonunga Hill Shiraz Cabernet 

Penfolds Max's Shiraz 

Pepperjack Cabernet Sauvignon 

Pikes Traditionale Riesling 

Squealing Pig Pinot Gris 

St Hugo Cabernet Sauvignon 

Taylors Estate Sauvignon Blanc 

Villa Maria Private Bin Sauvignon Blanc 

Yellow Tail Merlot 

Zilzie Selection 23 Pinot Noir 


